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Hello	&	Welcome!

This is a very exciting and humbling moment, welcoming you to our 
first	issue.	It	has	been	better	than	summer	camp,	first	grade	or	that	first	
hands	on	workshop	in	a	strange	place	with	creative	people.	Suddenly	
you	realize	that	those	ideas,	thoughts	and	random	marks	you	made	on	
paper,	with	a	pen	or	on	some	surface	REALLY	did	have	a	purpose.	Their	
purpose	was	to	open	a	door	you	never	dreamed	was	possible.	

Our	purpose	in	building	this	magazine	is	to	bring	creative	people	
together	by	collaborating	with	artists	to	bring	you	options,	knowledge,	
ideas	and	information	you	might	not	otherwise	have	known	how	to	
find.		We	want	to	learn	how	artists	do	what	they	do	-	and	why!	Let	us	
encourage you to grow into the creative you have always wanted be, 
the	one	who	urges	you	to	go	beyond	who	you	are	today.	

We	plan	to	promote	artists	who	work	in	paper,	pen	and	on	any	surface	
imaginable.	We	want	to	build	a	community	where	artists	meet,	cross	
pollinate	and	learn	about	the	many	elements	included	in	being	called	
an	artist.	We	want	to	help	you	grow	your	business	and	skills	into	the	
life	you	hoped	was	possible.	And	we	want	to	encourage	creativity,	
new	ideas,	and	expand	how	we	all	think	about	art.	To	do	this,	we	are	
scanning	the	globe	for	talented	people	who	create	work	that	catches	
our	eye	and	makes	us	say	out	loud…OH!	That’s	Cool!	

Thank	you	for	taking	the	time	to	read	and	support	us.	We	know	you	will	
enjoy	what	you	find	inside.

Ann Moore Bailey
Editor 

Playing with Texture
Artist: Ann Moore Bailey



WHAT	IS	A	LOGO?
According to Webster’s dictionary it is a symbol or other design 
adopted	by	an	organization	to	identify	its	products,	uniform,	
vehicles,	etc.		Starting	a	new	magazine	meant	we	needed	a	logo,	a	
fabulous	work	of	art	that	could	portray	who	we	are	and	what	we	are	
about.	Not	an	easy	task,	nor	a	task	to	be	taken	lightly.	I	tried	multiple	
options	for	creating	a	logo	–	tools,	input	from	other	creatives,	
online	services,	I	even	tried	creating	a	few	myself.		All	ending	in	
disappointment.	UGH!	I	was	frustrated	and	a	bit	discouraged.	Where	
could we go to get a creative, clever, unique design we could afford 
and	more	importantly	KNOW	it	would	represent	us	for	years	to	
come?	Was	there	a	group	or	vendor	that	could	create	one	for	us?	
With	that	thought	an	idea	hit,	as	inspiration	steps	alongside	us	when	
we	least	expect	it.	I	had	a	radical	idea.	

For	the	past	five	years	I	have	participated	in	a	yearlong	calligraphy	
prompt	group,	it	is	called	Scribbled Lives.	Calligraphers	from	around	
the	globe	participate	by	creating	work	each	week	from	the	same	
prompt.	We	work	fifty	weeks	of	each	year,	the	goal	being	to	create	
new	work	each	week	and	develop	a	consistent	work	habit	over	the	

year.	I	reached	out	to	the	leadership	of	this	group	and	asked	them	
if	they	would	be	open	to	a	prompt	for	the	group	to	submit	logos	
for	the	magazine.	Huh!	Interesting	idea,	the	group	had	never	done	
a	logo	challenge	before.	They	asked	really	thorough	questions	
and	together	we	developed	the	guidelines	for	the	logo	prompt.	I	
submitted	the	prompt	to	the	group	and	let	the	creativity	flow.	The	
magazine	team	had	one	concern,	what	if	we	do	not	like	anything	
that	is	submitted?	Having	worked	within	the	group	for	five	years,	
I	had	confidence	that	that	would	not	be	our	problem.	I	knew	our	
problem	would	be	how	to	choose	only	one?	

Participants	were	given	the	choice	to	opt	in	or	opt	out	of	the	
challenge,	still	producing	a	logo	for	that	week’s	prompt,	just	
letting	us	know	whether	or	not	they	would	like	to	be	included	in	
the	selection	process.	We	described	who	we	wanted	to	be	as	a	
magazine, how we wanted to logo to ‘feel’ and we gave them words 
to	describe	where	we	were	going	as	a	publication.	The	ultimate	test,	
would	it	look	good	on	a	ball	cap	or	t-shirt?	After	four	weeks	we	had	
thirty-nine	submissions.	Our	minds	were	blown!

Let	the	selection	process	begin!	We	asked	ourselves	several	
questions:	Would	we	be	proud	to	wear	this	on	a	piece	of	clothing	or	
see	it	on	the	top	of	a	magazine?	Was	it	unique	enough	to	represent	
our	vision?	Did	it	exemplify	who	we	are	as	a	team	and	would	other	
artists	be	proud	to	have	their	work	in	this	magazine?	

Creating	a	logo	is	serious	work.	To	design	
a	great	logo,	an	artist	is	required	to	take	

many	things	into	account.	Primarily,	the	logo	
needs	to	reflect	the	spirit	of	the	enterprise	it	

represents.	

	 	 	 	 	 -Sue	Greenseth
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After	multiple	days,	multiple	conversations,	we	selected	the	work	of	Sue	Greenseth.	The	
energy,	style	and	vitality	of	her	lettering	made	it	a	unanimous	vote!	On	this	page	and	
next	are	examples	of	other	logos	Sue	has	designed.	

Many	thanks	to	the	fabulous	artists	of	the	Scribbled Lives	group.	For	their	support,	their	
incredible	submissions,	and	for	being	the	first	group	of	artists	to	let	us	know	we	are	not	
crazy	to	build	a	magazine!	Support	comes	in	all	shapes	and	sizes,	for	our	logo	it	came	
through	an	international	group	of	talented	calligraphers	who	took	the	time	to	put	their	
ideas	out	there	for	us	to	enjoy!		

Check	our	our	Artist's	Profile	of	Sue	Greenseth	on	page	14.	

A	logo	must	work	well	large	and	small,	and	look	
good on a variety of items, from business cards and 
letterheads,	to	tee	shirts	and	coffee	mugs.	Line,	
repetition,	shape	–	there’s	much	to	consider.

         	-	Sue	Greenseth

8 9
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LAUREL ENGLEHARDT 

Most	of	my	corporate	jobs	included	walking	into	people’s	offices	and	having	
meetings, discussions or gathering information about what they wanted 
done.	This	day	was	no	exception	to	that	pattern.	I	entered	the	office	of	my	
client	contact	and	sat	down.	This	was	a	law	firm	known	for	their	extensive	art	
collection.	I	spied	a	tryptic	(three	related	pieces)	framed	on	the	wall.	A	very	
colorful	and	creative	grouping,	one	that	immediately	caught	my	eye.	Having	
been	in	their	conference	rooms	I	was	not	surprised	to	see	such	beautiful	
work	on	the	wall.	I	asked	my	contact,	“Are	those	yours?”	My	intention	being	
to	find	out	if	the	firm	put	those	pieces	in	her	office	or	did	she	own	them.	
She	said,	“Yes,	those	are	mine.”	I	then	spent	a	few	minutes	looking	at	them	
more	closely	and	expressed	how	much	I	admired	the	work.	I	asked	her	if	she	
knew	who	the	artist	was,	after	a	loud	giggle	she	said,	“Yes,	those	are	mine…I	
created	them.”	WHAT????	I	was	blown	away!	I	was	enthralled	from	that	
moment!	That	is	how	my	very	long	friendship	with	Laurel	Engelhardt	began.	

Laurel	is	a	print	artist,	one	that	started	her	creative	journey	making	scrap	
books.	I	know,	I	know,	a	topic	which	some	hold	dear	and	some	run	from	
very	quickly…so	hold	your	opinions	please!	A	couple	friends	invited	her	to	a	
scrapbooking	store,	where	she	could	start	a	tab	-	a	very	dangerous	and	easy	

10
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her	and	working	without	a	plan.	“The	idea	will	develop,	don’t	worry.”	
Laurel	tells	us	often.	She	experiments	a	lot	and	has	a	very	organic	way	of	
creating	knowing	that	“no	rules”	is	the	way	to	go!	“Find	your	focal	point	
then	keep	going.”	

She	has	grown	as	an	artist	to	the	point	that	she	needed	to	spread	out,	
organize	her	stuff,	and	didn’t	want	to	have	to	move	her	projects	off	the	
dining	room	table	anymore.	To	do	that	she	transformed	her	two-car	
garage	into	an	all-weather	working	studio.	

When	asked	how	she	would	describe	her	art	career,	Laurel	used	the	
word	haphazard.	“I	like	the	feelings	colors	evoke,	even	colors	I	didn’t	
use.	Eventually	I	reached	the	point	where	I	was	using	color,	texture	and	
patterns	to	create	things,	even	colors	I	didn’t	like.	There	was	no	plan,	it	just	
evolved	into	my	style.”

When	asked	how	she	incorporated	art	into	her	life	Laurel	commented,	“I	
was	told	life	was	about	getting	a	job,	work,	support	yourself…a	creative	
outlet	does	not	pay	the	bills.”	Now	she	knows	the	value	in	being	an	artist	
and	selling	her	work.	Her	art	has	not	replaced	her	corporate	income	yet,	
she’s	working	on	it.	She	is	building	her	business	and	keeps	working	by	
designing	multiple	–	m	u	l	t	I	p	l	e	–	pieces	that	are	in	process	at	all	times.	
“It’s	done	when	I’m	happy	with	it.”		When	I	visited	her	studio	there	were	at	
least	25-30	works	in	progress.	

Business Tip: “Not	everyone	could	afford	my	larger	pieces,	so	my	first	

way	to	overspend	-	and	that	
is where her creative side was 
unleashed.	Several	years	later	
Laurel	attended	a	week-long	
scrapbooking	conference,	
which	was	her	first	exposure	
to doing different things with 
photos	and	scraps	that	was	
not	about	making	a	book.	
Later conferences included 
studying with artists who did 
hot wax, encaustics, and other 
art techniques and introduced 
different ways to get color and 
texture.		

Laurel	furthered	her	art	skills	
by attending online classes 
which	incorporated	collage	
techniques,	paint,	papers.	
This is where her obsession 
with	textures,	color	and	print	
techniques	grew.	Laurel	then	
attended conferences to learn 

things	she	didn’t	know	how	to	do	–	gel	printing,	metal	clay	jewelry,	slab	pottery,	
three-dimensional	wall	art.		If	she	didn’t	know	anything	about	the	medium,	she	
signed	up	to	take	those	classes.	She	learned	via	doing	class	projects	then	stepped	
beyond	the	class	project	lines	and	moved	out	of	bounds	to	use	her	own	colors	to	
tackle	the	unknown.	She	now	creates	and	sells	art	throughout	the	Southeast,	mostly	
abstract	work	which	includes	collages,	random	scraps,	found	art	and	anything	else	
she	sees	that	will	bring	texture.	True	story:	We	were	shopping	one	day	in	a	large,	off	
brand	store	and	she	picked	up	a	pot	holder,	then	said,	“Let’s	get	it!”	A	potholder?	
I	thought	she	was	crazy.	When	we	got	back	to	my	studio	she	cut	it	in	half	and	used	
the	latex	spikes	to	create	texture	in	one	of	her	works	in	progress.	Brilliant!

Laurel has encouraged everyone she teaches to see and utilize texture, color and 
layering	in	new	ways.	Her	love	of	abstract	elements	and	ability	to	develop	an	idea	
are	truly	inspiring.	All	I	know	about	gel	printing	was	learned	through	‘playing’	with	

gallery	encouraged	me	to	do	smaller	pieces	as	well	as	the	big	stuff.”	Looking	back	
to	when	she	started	collecting	art,	she	too	could	not	afford	larger	work	so	she	
bought	the	small	stuff.	

Laurel’s	organic	art	style	and	techniques	are	a	great	reminder	to	us	all	that	the	“no	
rules”	methodology	has	great	power	if	we	are	just	willing	to	engage	it.	

Laurel’s advice to her 12-year-old self: Be	Happy!	When	we	get	depressed	or	sad	
it	is	usually	because	we	are	focusing	on	the	wrong	things.	Don’t	focus	on	the	wrong	
things,	focus	on	what	makes	you	happy.	

blog: https://laurelenglehardt.blogspot.com
email: lenglehardt@hotmail.com

shop:	https://pixels.com/profiles/laurel-englehardt
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SUE GREENSETH

She	has	an	amazing	body	of	work	which	includes	a	jewelry	line,	
professionally	decorating	cakes,	being	a	Project	Manager	for	a	huge	
corporation	and	most	recently	it	means	being	an	internationally	known	
graphic	artist,	teacher	and	lover	of	silliness	in	the	kitchen.		Sue	Greenseth	
is	the	very	talented	artist	who	created	our	magazine	logo.	Let’s	get	to	know	
her	better.	

Sue	took	her	first	calligraphy	class	in	1977.	She	graduated	and	moved	
along	various	paths	which	included	her	love	of	lettering	and	the	pursuit	of	
a	corporate	Project	Management	career.	She	is	married,	has	three	children	
and	is	proud	to	share	how	much	she	loves	her	fully	built	out,	small	and	
VERY	organized	studio.	She	mentioned	that	over	the	years	she	wondered	
if	she	did	the	right	thing,	“Would	I	have	been	better	off	staying	on	a	
focused	calligraphy	path?	Did	having	a	corporate	job	get	in	the	way	of	
where	I	could	have	been?”	We	can	all	appreciate	her	candor	in	sharing	
her	hindsight,	as	we	all	look	back	and	question	our	choices.	How	blessed	

we	are	that	her	corporate	role	gave	her	
knowledge	and	direct	experience	into	
what	makes	a	great	logo	because	without	
those years we might not have the fabulous 
artwork	we	have	today.		

Sue's	ability	to	bring	life	and	energy	into	
lettering, while enhancing the message the 
words	communicate	helps	her	audience	

I breathe life into 
letterforms and animate 

words with a pen. 
                                - Sue Greenseth

“feel”	the	letters	not	just	read	them.	She	
has mastered many diverse and intricate 
letter forms while sharing her energy, 
passion	and	love	of	lettering	with	
students	across	the	globe.	Sue	recently	
finished	teaching	group	classes	in	Hong	
Kong,	California	and	Florida.	She	loves	
to	share	her	knowledge	with	others	and	
works	diligently	on	every	program	or	
commissioned	work	she	delivers.	

We cherish the logo she created for the 
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magazine,	so	much	so	that	we	asked	her	to	also	create	heading	titles	for	the	
different	topic	sections.	When	we	reviewed	them	with	her	she	shared	that	she	
wrote	“hundreds	and	hundreds”	of	letters	in	order	to	find	the	perfect	ones	for	
each	heading.	When	asked	if	she	was	a	perfectionist,	she	responded,	“What	
do	you	think?”	Then	erupted	with	a	hearty	laugh	where	we	all	joined	in.	Her	
passion	to	create	the	perfect	logo,	“one	that	will	stand	the	test	of	time”	is	

“Never	put	anything	on	your	website		that	you	are	not	
proud	of.	If	you	are	not		sure	you	like	it,	don’t	post	it.	

Only	publish	your	best	work.”
																																																										-Sue	Greenseth

evident	in	each	piece	she	delivers.	FYI,	she	utilized	ink	and	an	old	folded	pen	to	
create	all	the	work	for	the Paper, Pen and Surface	logo	and	headings.	

When	asked	what	advice	would	she	give	her	sixteen-year-old	self.	Sue	
commented,	“You’re	better	than	you	give	yourself	credit	for”.

Cooking,	did	we	forget	to	tell	you	about	her	website	cookingwithdinosaurs.com? 
Be	sure	to	go	check	it	out	and	follow	the	dinosaurs	as	they	cook,	color,	and	get	
into	all	sorts	of	fun	and	creative	messes.	This	wacky,	dino-cooking	adventure	
brings	laughter	and	joy	to	all	who	visit.	Want	to	make	mashed	potatoes	more	fun,	

why	not	try	cooking	with	dinosaurs?	You	will	totally	get	Sue,	her	love	of	food,	
fun	and	being	creative	with	each	recipe	you	enjoy.	

So,	what’s	next	for	Sue?	She	has	graciously	not	posted	her	work	for	Paper, 
Pen and Surface until	after	the	magazine	launch.	Be	on	the	lookout	for	the	
logo,	headings	and	other	fabulous	examples	of	her	creativity	and	her	love	of	
letters	in	other	magazines	and	vehicles	that	feature	great	calligraphy.	Want	to	

16 17
Paper, Pen and Surface December 2022 

http://cookingwithdinosaurs.com


commission	her	work,	buy	a	print	or	have	her	teach	for	your	guild,	group	or	
school?	Reach	out	to	Sue	directly.

Each	issue	we	publish	will	be	sprinkled	with	a	little	Sue	Greenseth	joy	and	
magic,	her	energy	invades	every	letter	she	touches.	Thank	you,	Sue,	for	all	
your	efforts!

Instagram: @sue.tangomango
Website: suegreenseth.com
Email: suegreenseth@gmail.com

18 19
Paper, Pen and Surface December 2022 

http://@sue.tangomango
http://suegreenseth.com
http://suegreenseth@gmail.com


Each	issue	we	will	post	a	“PROMPT”	-	some	word,	phrase,	color	
element	or	some	‘thing’	 to	 inspire	our	 readers	to	create,	which	
means	you!	No	matter	your	genre,	medium	or	experience	level,	
please	 take	 this	opportunity	 to	do	something	 fun	and	creative.	
This	is	our	first	prompt,	so	read	the	instructions	and	get	creating!	

Prompt	for	March	2023	Issue	
of	Paper,	Pen	and	Surface:

Stinky & Dirty
Deadline	February	1,	2023	12:00	pm	EST

Yes,	you	read	correctly.	We	want	you	to	be	inspired	by	or	portray	
something	that	comes	to	mind	when	you	hear	the	phrase	‘Stinky	
&	Dirty’.	Why	these	words?	Let	me	tell	the	fun	story.	

In	our	first	ever	team	meeting,	Malachi	joined	us	as	he	had	just	
gotten	 up	 from	his	 nap.	He	was	 two	 years	 old	 and	wanted	 to	
watch	“Stinky	and	Dirty”.	I	had	no	idea	what	that	meant,	so	his	
Mom	stepped	in	and	turned	on	a	video	about	a	garbage	truck	
and	a	dump	truck	who	were	best	friends.	He	sat	there	very	quietly	
enthralled	in	the	story	and	an	idea	to	have	a	prompt	in	each	issue	
of	the	magazine	was	born.	Of	course,	the	first	prompt	had	to	be	
“Stinky	and	Dirty”.

Here are the guidelines:  PROMPT 1
1.	The	piece	must	be	related	in	some	form	or	fashion	to	the	prompt	Stinky	&	
Dirty...get	creative!	Try	something	new!	Show	off	your	skills!
Please remember that our magazine is rated G	so	create	approprately!

2.	Post	Your	Work	on	Instagram	using	the	following	hashtag:
 www.instagram.com/explore/tags/paperpenandsurfaceprompt1/

3.	A	brief	fifty-word	(or	less)	description	of	the	piece	must	be	included	with	the	
instagram	post.	Please	include	your	inspiration/idea,	the	tools	and	surface	you	
utilized	to	create	your	work.	

4.	Include	a	size	description	of	the	piece	(4x6	inches,	3x5	feet,	etc.)

5.	If	your	work	is	chosen	for	the	March	2023	issue	you	will	receive	one	free	copy	
of	the	magazine	(online	or	hard	copy,	your	choice).	

6.	Artists	work	chosen	to	be	included	in	the	March	2023	issue	will	be	contacted	
directly by a member of the Paper, Pen and Surface	team.	

The	Instagram	post	must	be	submitted	by	February	1,	2023	12:00	midnight	
EST	to	be	included	in	the	March	2023	issue.	

Thank you for your excitement and get creating! 
We look forward to seeing your work!
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Most	major	cities	have	street	art	–	no	kidding!	This	genre	has	exploded	over	
the	past	few	decades	with	everything	from	professional	artists,	to	graffiti	
artists,	taggers,	amateurs	and	anyone	who	can	hold	a	brush	putting	paint	on	
buildings	and	calling	it	art.	We	wanted	to	know	where	to	find	the	street	art	in	
our	area	(walls	are	indeed	a	cool	surface),	so	we	Googled…here	is	what	we	
found!

Meet	Art	Rudick.	He	has	a	passion	for	street	art.	Now,	let’s	be	clear,	Art	does	
not	create	art,	his	passion	is	keeping	track	of	it.	He	is	a	retired	Engineer	from	
a	large	drink	bottling	company	based	in	Atlanta,	Georgia	(we’re	sure	you	
can	guess	their	name!).	He	retired	at	the	end	of	2016	with	no	real	plan	for	
what	to	do	in	his	retirement.	In	2017,	Art	and	his	wife	visited	their	niece	who	
lived	outside	of	New	York	City.	She	took	them	on	a	walking	tour	of	Bushwick	
Brooklyn.	On	that	tour	they	were	astounded	by	the	street	art,	murals	and	
creative	art	on	buildings.	It	was	that	tour	which	lit	a	fire	of	passion	for	street	
art	in	Art.	He	came	back	home	and	pondered	how	he	could	find	street	art	in	
Atlanta…and	the	rest	is	amazing!

Art	had	time	on	his	hands	so	he	made	this	as	his	retirement	thing,	“I	bit	off	
more	than	I	can	chew!	I	was	clueless	about	how	all	this	works.”	Art’s	niece	
started	his	Instagram	account	and	his	adventures	in	street	art	began.	He	
developed	his	own	process	for	tracking	the	street	art	via	spreadsheets.	Art	
started by driving around Atlanta writing down which buildings had street art, 
which	were	tagged	(there	is	a	difference	and	we’ll	tell	you	about	that!)	and	
tried	to	determine	the	artist	who	created	the	mural	work.	

Art’s	passion	is	tracking	and	supporting	the	artists	in	Atlanta	who	have	
covered	buildings,	walls	or	alley	ways	with	their	own	art.	This	passion	does	
pose	a	few	challenges:

“Finding the art in the first place” 
According	to	Art,	not	all	artists	are	very	good	at	promoting	themselves	
(sound	familiar??).	They	do	not	always	‘sign’	their	work	or	add	any	way	to	
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contact	them,	so	he	had	to	get	to	know	the	people	in	the	mural	and	graffiti	art	
community	to	help	him	figure	out	who	did	which	work.	He	now	encourages	
artists	he	knows	to	at	least	include	their	Instagram	account	name.	He	then	
links	his	account	to	theirs	to	keep	track	of	their	work.	

“What is Street Art anyway?”
Art had a lot to learn about street art, and he enlightened us that there are all 
sorts	of	categories	for	street	art.	

There are murals,	which	we	can	all	identify.	These	are	the	large	art	works	on	
walls,	created	by	artists	and	stay	there	until	another	artist	paints	over	someone	
else’s	work,	the	building	is	sold	and	changed,	or	the	new	owner	covers	the	
mural,	or	it	gets	tagged.	

There are signs, which are not considered true street art, as they are more of a 
way	for	the	business	to	identify	itself.	These	appear	in	various	places	on	sites	
to	help	their	location	and	business	sand	out	from	the	others	on	their	block.	

There are advertisements	disguised	as	murals.	Liquor	companies,	cigarettes	
manufacturers,	and	soda	vendors	often	paint	what	looks	like	a	mural	but	is	
really	an	advertisement	for	their	product.	The	problem	with	this	is	that	these	
fake	murals	almost	always	cover	up	a	real	mural	(Bummer!).	How	do	you	tell	
the	difference	between	an	advertisement	and	a	true	mural?	Companies	usually	
place	their	logo	in	a	small	corner	to	identify	the	work	as	their	own.	Murals	are	
a	hot	topic	right	now,	so	everyone	wants	to	get	into	the	game.		

In	recent	times	people	are	now	creating	art	on	all	sorts	of	street	surfaces	–	
basketball	courts,	tennis	courts,	play	grounds,	dumpsters,	almost	anywhere	
that	is	flat	and	will	accept	paint.	

What is a tagger?
Art	got	very	passionate	here,	as	he	told	us	about	the	hierarchy	of	things.	
Basically,	taggers	cover	someone	else’s	art	illegally.	They	are	marking	their	
territory	with	a	spray	can.	Taggers	feel	entitled	to	tag	over	art	they	do	not	like,	
and	once	it	is	tagged	they	“own”	that	wall.	No	one	else	dares	to	mark	over	a	
tagger’s	work,	which	means	no	new	mural	until	the	building	is	sold	or	cleaned	
up,	or	they	put	a	new	tag	over	their	own	work.	Interesting	twist	here,	taggers	

don’t	want	anyone	covering	their	work	yet	they	tag	over	other	people’s	work	
no	problem.	Things	that	make	ya’	go	HHmmmm!?!

“It’s	a	lot	of	work	and	again	I	was	clueless	about	it	all.”	Art	does	NOT	receive	
any	compensation	of	any	kind	for	tracking	street	art,	he	does	it	as	a	service	
to	the	artists	in	his	city.	“Artists	are	busy	people”,	so	he	is	sure	to	respect	
their	time	and	help	them	promote	their	art.	He	has	greatly	enjoyed	getting	
to	know	and	become	a	respected	player	in	the	street	art	arena.	Art	shared	
with	us	that	there	is	actually	a	loosely	organized	network	of	street	art	hunters	
(his	words)	across	many	large	cities.	You	can	find	them	at	www.streetartcities.
com.	

Art	would	love	to	have	volunteers	help	him	track	art	by	sending	him	an	
email	or	updates	in	their	own	neighborhood.	Contact	him	via	Instagram	at	
@art_r_7106.	Want	to	know	more	about	street	art?	You	can	find	articles	Art	
Rudick	has	written	about	his	passion	on	www.artsatl.org

But	Wait!	You	have	not	heard	the	last	from	Art.	We	plan	to	do	a	ride	along	
with	him	to	check	out	the	street	art	AND	then	interview	and	feature	a	few	of	
the	street	artists	we	met	along	our	adventure.	If	you	have	a	favorite	mural	
or street artist in your area, tell us about your adventures by emailing us at 
hello@paperpenandsurface.com	
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As	one	of	my	infinite	to-dos	for	the	day,	I	sent	Ashe	Arends,	a	talented	
illustrator who is creating our headshots, a text message: 

 Wondering if the headshots should be done using pen and ink instead  
	 of	digital?	Since	the	first	word	in	our	magazine	name	is	indeed	paper,		
 Thoughts? 

And,	just	like	that,	what	I	thought	was	a	random	question	asking	her	opinion	
about	the	headshots	opened	a	door	to	a	timely	and	profound	conversation.	
Within	moments	I	had	a	response:

 I	understand	where	you	are	coming	from,	but	I	would	say	my	‘surface’		
	 is	the	iPad.	There	is	a	big	discrepancy	amongst	artists	about	this.	Most		
	 people	who	do	art	using	digital	surfaces	encounter	discrimination	from		
 traditional media artists.

"It's NOT Real Art"

 
"Creating commissioned art digitally is scamming 

your customer"

"You	are	a	fraud"
As	our	conversation	continued,	through	her	politely	worded	texts,	I	could	
feel	the	emotional	injury	of	being	repeatedly	degraded	by	other	artists.	I	was	
dumbstruck,	caught	very	off	guard	and	really	wanted	to	understand.

Admittedly,	I	was	born	in	the	1960s,	and	computers	weren’t	a	thing	yet.	
Although	I	now	use	my	phone,	iPad	and	laptop	for	everything	day-to-day,	I	
have	never	incorporated	technology	into	my	art	yet,	I’m	too	chicken	to	learn	
the	software	(if	I’m	being	honest!).	

As we continued our conversation via texts, I found myself embarrassed at my 
ignorance	and	surprised	that	other	creative	people	could	be	so	cruel.			  

          "It’s not real art, the 
computer	does	all	the	

work	for	you"
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 We	all	start	from	nothing	and	create	something.

	 	 	 	 	 	 	 	 	 –	Ashe	Arends

I	want	to	introduce	artists	to	each	other	and	have	them	say	“Oh,	That’s	cool!”	
I	want	the	calligrapher	to	connect	with	the	tattoo	artist	or	house	painter,	
the	classically	trained	painter	to	be	inspired	by	the	artist	that	uses	recycled	
wrappers.	I	want	to	broaden	and	inspire	creatives	into	empathy.	I	want	to	create	
a	place	where	all	voices	are	heard,	accepted	and	encouraged	to	grow	beyond	
who	other	people	tell	them	they	should	be,	no	matter	what	tool	or	surface	is	
their	creative	choice	in	expressing	their	ideas.	

Thank	you,	Ashe,	for	your	candor	and	kindness	in	educating	this	1960’s	manual	
tool	junkie.	Thank	you	for	encouraging	us	to	dig	deeper,	and	more	than	
anything	else	thank	you	for	daring	to	make	fabulous	art	even	in	the	midst	of	
horrific	criticism.	Your	courage	and	work	is	truly	inspiring!

As	we	concluded	our	chat,	Ashe	thanked	me	for	listening	and	ended	with	her	
last	text	on	the	topic…

 I	think	it	could	be	cool	to	include	this	in	the	magazine,	as	I’ve	never		 	
	 seen	anyone	talk	about	it	outside	the	digital	art	world.	

CHALLENGE ACCEPTED!		Starting	now,	we	are	going	to	set	the	record	
straight.	Digital	art	uses	the	same	techniques	as	traditional	art	and	requires	
the	same	level	of	skill	and	training.	Moreover,	some	aspects	of	creating	
digitally	can	prove	to	be	more	difficult.	For	the	uninitiated,	the	learning	curve	
with	digital	illustration	is	steep	since	you	are	learning	the	functionality	and	

nuances	of	different	pieces	of	software	and	hardware,	while	managing	your	
drawing,	illustration	and	foundational	art	techniques.	

Just	to	further	illustrate	the	point	(pun	intended),	here	are	a	few	examples	
of	less	traditional	media	used	to	create	visual	art	pieces:	Wood	paneling	by	
Davinci,	an	apple	seed	by	Nikolay	Syadristiy,	copper	by	Rembrandt	as	well	
as	sidewalks,	power	boxes,	brick	walls,	coffee	mugs,	silk,	the	human	bicep,	
canvas,	recycled	paper,	sand	all	utilized	by	artists	across	the	globe.	Trimming	
a	tree	to	look	like	a	castle	is	art.	Making	a	cloud	hang	in	the	middle	of	a	room	
is	art.	Last	but	not	least,	NOT	allowing	your	inner	voice	of	judgement	to	affect	
someone's	self-esteem	is	also	an	art.	

As artists, we’ve all felt the sting of judgement at least once in our lives 
because	we	dared	to	expose	our	creative	side.		It	was	equally	ironic	that	an	
interaction	that	I	had	with	an	artist,	towards	putting	together	this	publication,	
came	to	become	a	poignant	example	of	why	I	am	starting	a	magazine	in	the	
first	place.	

Using	an	iPad	as	a	medium	isn’t	easier,	
it	isn’t	cheating,	and	it	isn’t	some	lesser	form	of	creativity.	

	DIGITALLY	CREATED	ART	IS	ART.
          -Ashe Arends

        –	Ashe	Arends

"It's NOT Real Art" written by:		Sandra	Verhine	Wells
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Okay,	I	can	hear	those	groans	and	sighs	as	we	look	at	the	business	side	of	
being	an	artist.	This	can	be	the	most	frustrating	part	as	a	creative,	getting	
your	work	out	there	for	the	world	to	see	it.	My	goal	here	is	to	help	alleviate	
some of the anxiety and frustration about getting your art noticed AND 
taking	your	work	seriously	enough	to	treat	it	like	a	business.	Stick	with	me	as	
I	want	to	help	you	help	yourself	by	asking	thought	provoking	questions	that	
only	you	can	answer.	

Please	take	the	time	to	answer	these	questions	for	your	art,	your	life	and	your	
business.	I	am	going	to	break	this	topic	into	several	different	articles,	as	your	
business	deserves	time	to	think,	write	and	then	reflect.		

Below	are	two	questions	I	encourage	you	to	ask	yourself	in	order	to	evaluate	
how	you	want	to	build	your	art	business.	Get	out	a	blank	piece	of	paper	and	
get	ready	to	write	down	your	answers.	DO	NOT	type	them	into	a	computer,	
write	them	down.	Our	brains	engage	and	remember	differently	when	we	
physically	write	things	down	than	when	we	type	them	out.	Do	yourself	a	
favor,	stop	fighting	it	and	get	out	that	piece	of	paper.	

What do you want? 
Sounds	like	a	dumb	question,	and	yet	most	of	us	never	spend	time	asking	
ourselves	what	we	want	out	of	being	an	artist.	Sure,	we	want	to	use	our	
creativity	to	create	art,	share	that	art	and	incorporate	our	creative	side	into	
our	life.	I	get	that.	But	that	response	does	not	answer	the	question…what	do	
you	WANT?	Answer	the	question	with	a	tangible	thing,	like	what	you	ask?	

Do	you	want	to	make	art	only	have	it	pile	up	in	your	basement,	studio	or	
attic?	That’s	okay	just	make	sure	you	are	doing	that	for	the	right	reasons,	
not	because	you	are	afraid	to	move	beyond	your	own	space.	Being	an	artist	
does	not	mean	selling	your	art,	you	may	want	to	create	to	give	it	all	away.	
That	is	fantastic,	good	for	you!	If	this	is	your	desire,	then	you	are	not	building	

a	business	you	are	building	inventory.	This	a	great	first	step.	Check	back	with	
this	section	of	the	magazine	when	you	are	ready	to	sell	and	or	want	to	teach.	
Keep	creating	and	be	sure	to	enjoy	the	process	along	the	way.	

Do you want to sell your art to someone other than family and friends? It is 
great	that	they	support	you,	yet	they	only	have	so	much	wall	space	and	money	
to	spend	supporting	your	art	habit.	To	find	other	people	to	buy	your	art	you	
need	to	create	it	and	share	it	in	a	space,	place,	or	online	for	them	to	find	it	to	
be	able	to	buy	it.	This	means	building	an	online	presence.		

Do	you	want	to	grow	your	art	skills,	progress	your	art	career,	and	actually	make	
money	selling	your	work	and	talents?	Selling	your	art	is	a	great	way	to	build	a	
following,	people	who	like	your	style	and	work	enough	to	want	multiple	pieces	
of	it	or	may	even	want	to	learn	what	you	are	able	to	do.	Selling,	teaching,	
having	collectors	means	thinking	like	a	business	person.	It	means	knowing	
what	makes	your	work	different	than	everyone	who	also	works	in	your	medium	

–	watercolor,	calligraphy,	paper,	books,	etc.	–	and	helping	them	see	why	your	
work	is	special.	This	path	means	you	have	to	take	control	of	the	business	side	
of	your	art	and	do	what	it	takes	to	make	it	grow.	It	means	making	your	work	
for	sale	online	and	managing	that	forum.	

Do	you	want	to	teach,	to	host	workshops,	or	even	lead	long	term	learning	
classes	across	the	globe?	This	means	taking	your	work	global.	It	means	
serious	lesson	plans,	pricing	and	time	commitments	AND	being	able	to	do	
it	all	or	finding	people	who	you	can	pay	to	do	it	for	you.	It	means	balancing	
the time you utilize to create your art AND then investing time to grow a 
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student	base,	make	contacts	with	guilds	or	schools,	as	well	as	having	your	
work	available	to	sell	once	your	classes	are	over.	You	can	do	it,	it	simply	means	
making	a	plan	then	working	that	plan.	

Do	you	want	to	leave	a	corporate	job	and	do	art	full-time?	This	means	making	
a	commitment	to	getting	your	finances	straight	BEFORE	you	make	the	leap.	
Set	yourself	up	for	success	by	taking	the	time	to	draw	up	a	plan,	face	your	
financial	needs	now	and	moving	forward,	and	start	building	a	foundation	
with social media, teaching as well as gallery or online sales to grow your 
business	to	replace	your	current	full-time	income.	You	need	to	get	online,	get	
an	inventory	base	and	start	teaching	classes.	All	of	which	is	possible	if	you	are	
willing	to	do	the	work.	

All	of	these	are	valuable	and	viable	options,	all	in	response	to	that	first	
important	question.	What	do	you	want?	This	is	the	first	question,	and	not	an	
easy	one	to	answer.	Your	response	will	change	over	time.	So,	for	now,	what	
do you want from your art this year? This month? This season in your life? 
Please	take	the	time	to	be	quiet	and	reflect	on	where	you	are	now	and	where	
you	want	to	be	in	the	future.	Your	art	and	your	life	is	worth	this	time,	so	give	
yourself	the	gift	that	is	business	planning	and	figure	out	what	you	want.	

What are you willing to change to 
get what you want?

UGH!	It	just	got	real.	Yes,	what	you	are	doing	now	may	not	be	what	you	need	
to	do	in	the	future	to	reach	your	goal.	I	hear	it,	I	know	what	you	just	said	in	
your	head,	“I	am	NOT	a	business	person,	nor	do	I	want	to	be.”	Maybe	it	
sounded	more	like	this,	“I	want	to	make	art	to	get	away	from	my	full-time	job.	
I	don’t	want	this	to	feel	like	a	job.”	And	then	there	is	still	another	idea	floating	
through	your	head,	“I	want	to	pay	someone	else	to	do	this	for	me.”	And	
finally	there	is	the	often-unspoken	response,	“I	do	not	think	I	can	do	what	it	
takes	to	run	my	art	as	a	business.”	

All	of	those	are	valid,	important	responses	for	you	to	process	through.	Being	
honest	with	yourself	and	your	current	capabilities	makes	a	HUGE	difference	in	
getting	what	you	want.	Having	to	face	who	we	are	and	what	we	want	forces	

us	to	then	ask	ourselves	what	needs	to	change?	What	is	the	old	saying,	if	you	
keep	doing	what	you	are	doing	you	will	never	get	anything	different	than	what	
you	already	have.	If	you	have	come	this	far	it	tells	me	you	want	more	than	
what	you	have	now.	Good	for	you!	

We all have built our lives through the choices we have made along our 
journey.	What	is	preventing	you	from	moving	forward?	What	habit	do	you	
need	to	change	in	order	to	get	what	you	want?	Procrastination?	Self-doubt?	
Wasting	time	on	the	easy	versus	digging	in	to	do	the	important	things?	
Letting	other	people	rule	your	time	because	you	have	never	made	your	time	
important	enough	to	set	limits	or	boundaries?	Being	scared	and	letting	your	
fears	prevent	you	for	moving	forward?	Or	has	laziness	just	become	an	easy	
way	to	live?	Being	comfortable	is	an	incredible	gift,	until	that	gift	prevents	
you	for	being	the	best	version	of	yourself.	To	get	something	or	somewhere	

differently	in	life	things	need	to	change.	

Write	it	all	down.	It	does	not	mean	you	will	magically	figure	it	all	out	by	
tomorrow	morning,	it	will	be	a	process.	Writing	it	down	gives	you	time	to	
think,	adjust,	make	corrections,	clarify	and	find	the	words	to	best	describe	
what	you	want	out	of	your	art	moving	forward.	No	one	can	do	this	for	you,	
only	you	can	answer	this	question.	

Your	answers	to	these	two	questions	start	you	on	the	path	to	building	your	art	
into	a	business.	It	is	about	knowing	what	you	want,	that	is	the	first	step.	In	our	
next	issue,	March	2023,	we	will	explore	the	next	two	question	in	this	business	
building	process:	What do you need to learn?  Why do I need to build a 
strong social media presence? 
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ASHE ARENDS

Here	is	where	I	get	to	do	a	little	step	mother	bragging…please	bear	with	me!	
My	very	talented,	very	creative	step	daughter	Ashley	Arends,	who	goes	by	
Ashe…well,	what	can	I	say?	She’s	amaze-balls!	Ashe	has	been	a	real	gift	to	our	
new	endeavor,	let	me	tell	you	a	little	about	her.	

Ashe	has	been	drawing	since	she	can	remember	holding	a	crayon.	She	has	
journals	and	books	filled	with	doodles,	drawings,	ideas	and	now	creates	
her	work	utilizing	an	iPad	with	photoshop	and	procreate.	Ashe	is	self-taught	
via	online	classes,	workshops,	or	time	alone	studying	her	craft.	She	never	
attended any art school and yet has always gravitated towards learning from 
all	genres.	From	old	Masters	to	Anime,	her	art	is	an	outpouring	of	her	own	
creative	style.	She	spends	time	doing	research	on	historical	textiles,	anatomy,	
and	loves	being	outdoors	or	playing	D&D.
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Ashe	grew	up	watching	Sailor	Moon	cartoons	and	Anime	She	enjoys	spending	
time	creating	other	worlds	inspired	by	conversations	and	interactions	with	
people	from	other	cultures.	I	met	her	when	she	had	just	turned	fifteen,	and	
even	at	that	age	her	talent	was	evident.	She	describes	her	style	as	fantasy	with	
a	concentration	in	mythology.	She	loves	being	able	to	translate	the	image	in	
her	head	into	important	bits	that	are	mood	or	feeling	invoking.	

Now	let	me	share	how	she	has	helped	us	progress	as	a	magazine.	We	wanted	
to	feature	artists	and	yet	not	have	those	sad,	selfie-like,	self-portraits	of	artists.	
The	ones	people	submit	because	they	never	take	pictures	of	themselves	or	
have	a	creative	headshot	taken	(hint,	hint!).	So	our	team	searched	for	artists	
to	create	headshots	for	each	issue…and	believe	me	we	looked.	I	shared	an	
anonymous	headshot	Ashe	created	and	our	team	LOVED	it.	I	then	told	them	
who	the	artist	was	and	they	were	excited!	I	asked	her	to	send	us	a	proposal	
of headshots of our team, from there we have contracted her to create all our 
headshots	for	each	issue.	Okay,	so	I’m	a	proud	step	mother,	what	can	I	say?	

I	have	been	blessed	to	watch	her	grow	and	progress	as	an	artist.	She	does	art	
full	time	and	sells	her	work	across	the	globe.	She	is	moving	into	the	publishing	
world	–	magazines	and	book	illustrations	–	and	has	a	growing	commission	
business	via	online	sales	and	plans	to	sell	her	work	at	convention	in	the	future.	
Who	knew	that	young	woman	of	fifteen	could	teach	me	a	few	things	along	
our	journey	together.	

I	must	admit,	I	have	made	my	share	of	missteps	as	a	step	mother,	you	read		
about	in	the	earlier	article	"It's	Not	Real	Art"	(on	page	26).	Life	is	a	creative	
journey	and	we	never	really	know	where	we	will	learn,	or	who	will	be	the	
conduit	for	our	next	lesson.	Let	me	encourage	you	to	be	open	to	learn	from	
everyone	around	you,	especially	those	who	do	not	think	or	look	or	create	like	
you	do.	Ashe	has	schooled	us	all	and	we	look	forward	to	working	with	her	
much	more	in	the	future.	

Instagram,	Twitter	and	Tiktok	as	@spookgeist

For	Prints	of	her	work	visit	Inprint.com	and	look	for	work	by	Spookgeist
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Thank	you	to	the	leaders	and	all	
those	who	supported	us	along	this	
multi-year	journey	to	publisih	our	

first	issue.	

We	are	already	working	on	our	first	
print	edtion	which	will	be	available	

in	March	2023.	

To	subscribe	check	out	our	website:

paperpenandsurface.com/subscribe

Published quarterly by 
Ann	Art	Gallery,	LLC.	
1641	Upper	Burris	Road	
Canton,	GA	30114
Our email address:
hello@paperpenandsurface.com

Artist Portraits designed by: 
Ashe Arends

If you are interested in contribut-
ing	to	an	upcoming	issue	or	
stocking	copies	of	
Paper,	Pen	and	Surface	
please	email	us	with	your	inquiry.		

To	include	your	upcoming	class-
es,	workshops	or	other	educa-
tional	events	please	email	us	with	
full	details.	

The	articles	in	this	issue	reflect	the	
opinions	of	their	respective	
authors and are not necessarily those of 
the	publisher	and	the	editorial	team.	

©2022	Paper,	Pen	and	Surface	Maga-
zine.		All	Rights	reserved.

Front	Cover	Art:The	Spark	
Back	Cover	Art:	Darwin
Artist:	Sue	Greenseth
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